Gd : teCh tOkU (@) 3 easy ways to register!

online: pay by credit card at www.ad-tech.com/tokyo Promotional Code:
2-3 September 2009, The Prince Park Tower, Tokyo, Japan fax:+81 3 3504 9911 email: adtech@progressivemediajp.com DMO0006V0
Individual Passes Early Bird Advance Onsite
ad:tech Main Conference Before 3rd August 3rd Aug - 1st Sept 2nd - 3rd Sept

[ ] Full Conference Pass
(includes all sessions, keynotes, lunches, exhibition hall,
sponsored forums and networking party)

¥70,000 ¥90,000 ¥120,000

[ ] One Day Passes for 2nd or 3rd September
(Conference pass to attend the keynotes of the main
ad:tech conference, breakout sessions and lunch of
your chosen day, exhibition hall, sponsored forums and ¥40,000
networking party)
- Networking party will be held only on
2nd September 2009.
- Keynotes, breakout sessions and lunch are valid
only for day of purchase

¥50,000 ¥70,000

N Keynote Passes
(includes 6 keynotes,networking party and

¥30,000 (A limited release of 100 passes)
exhibition hall only)

[] Networking Party Pass

(includes exhibition hall and networking party only) ¥5,000 ¥7,000
- Networking party will be held on 2nd Sept.
[] Visitor Pass

(includes exhibition hall only) FREE

Conference Delegate Registration Form Cancellation Policy

Personal Details (fields denoted with * is mandatory) 1. Should you be unable to attend, a

substitute delegate is welcome at no extra
charge. Details of the substitute delegate
must be provided before 22 August 2009.

. dmg world media does not provide refunds
for cancellations. Invoiced sums are
payable in full.

3. dmg world media will make available
course documentation to a delegate who is
unable to attend and who has paid.

4. dmg world media reserves the right to alter
the programme without notice including
the substitution, alteration or cancellation
of speakers and / or topics and / or the
alteration of the dates of the event.

Salutation

Job Title *

N

Address*

City/Town

Phone (DID)*

Mobile

Job Function (Please choose one) Your company is a(n) 5. dmg world media is not responsible for
] C-Level / VP / MD / Founder O Brand / Advertiser any loss or damage as a result of a

[J Head - Ecommerce / Online / New Media O Agency substitution, alteration, postponement or
[ Internet / Web Marketing Director / Manager O Publisher cancellation of an event.

[ Marketing Director / Manager O Solutions Provider / Vendor

O Advertising Director / Manager [ Other (Please specify): Group Booking Information

[ Content Producer / Publisher / Editor / Manager

[ Interactive Director / Manager What is your role in advertising /

O SEO Director / Manager / Consultant markeﬁ:g purchasing? 9 Send your team and save more!

[ Media Management / Planner / Buyer [ Purchase For more lnformat.lon, em.al-I us at

[ Business Development / Sales Director / Manager O Approval adtech@progressivemediajp.com

0 Product / Brand Manager O Specify

O Web Designer / Creative Director / Manager [0 Recommend Payment Details
[ Other (Please specify): [J Research

I Not Involved

What areas or interactive marketing interest you? To pay by credit card, please register online
(Please check all that apply) How did you hear about this event? at http://www.ad—tech.com/tokyo. Enter the

[ Interactive Advertising / Media Buying [ Brochure/Mailer Promotlo'nal code :DMOOOlGVO as prompted,
] Email Marketing 0] Print Advertisement and receive a campaign discount!

] CRM [ Online Advertisement

0 Interactive TV [ Email To pay by bank transfer, complete this

] Creative / Rich Media O Industry Association/Organisation form and fax it to +81 3 3504 9911 or email
[ Search Engine Marketing O Referral it to adtech@progressivemediajp.com. All

1 Mobile / Wireless L] Upstream Asia Japan registrations via bank transfer must be made
0 Social Media ) O Progressive Media Japan before 20 Aug 2009 to allow sufficient time for
[ Other (Please specify): ] Others processing.

Terms & Conditions

ad:tech show management reserves the right to qualify any and all attendees to its events. We reserve the right to deny access to any
individual or company that 1) does not qualify as a marketing industry professional; and/or 2) engages in or is reputed to engage in mar-
keting practices that are generally considered unethical, unprofessional, or non-compliant with anti-spam legislation. ad:tech is strongly
opposed to spam and will aggressively take action to keep those engaging in such practices out of our event. ad:tech also reserves the
right to limit the number of attendees from non-exhibiting vendor companies who we consider to be sellers rather than buyers.

Delegate’s Signature
Registrant grants permission to ad:tech, dmg world media and their designees to utilize registrants image or likeness in connection with

N A 2 . *By signing and returning this form, you are accepting our
any live, recorded or photographic reproduction of this event.

terms and conditions.




